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Freshman Fund makes it easier to help pay for college tuition

Philadelphia Business Journal - by Peter Key 

The twin brothers who started one of the area’s first Internet companies are again working together in a Net business, this time based in Manhattan.

Jason Olim is the CEO and one of four founders of Freshman Fund Inc. and Matthew Olim is its chief technology officer.

The two held the same positions at CDNow Inc., a Fort Washington-based company that was the leading Internet music seller until Amazon.com Inc. entered the field in 1998. By 2000, CDNow’s value had declined to the point that German media company Bertelsmann AG was able to buy it for $3 a share, or $117 million.

The founders of Freshman Fund came up with the idea for the company during a lunch discussion. One man was saying he’d bought a birthday present for his niece and, after she expressed little interest in it, he told his sister that he wanted to give the girl money for her college education on her next birthday.

The two looked into how he could do that and found it was very hard to make a contribution to someone else’s 529 plan, which is a savings plan that allows parents to save for their children’s tuition free of federal, and sometimes state, taxes.

“We looked at each other around the table and said, ‘That’s a great idea. Maybe we can solve this problem,’” Jason Olim said.

Users of Freshman Fund’s Web site, which it launched in August, create a registry for their children. Friends or relatives who want to give the children money for their college education as a gift can then do so through the site, which in turn transfers the money to the children’s’ 529 plan.

People who come to the site without a 529 plan for their children are directed to a site that gives them information about how to set up 529 plans.

Freshman Fund’s plan is to strike arrangements with financial service companies that offer 529 plans under which it gets paid for directing visitors to its site who don’t have 529 plans to them.

Right now, it’s trying to drum up traffic to its site, so when it starts approaching financial services firms, it has the data to make its case.
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